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OBJECTIVE

To apply my experience and creative talents to new challenges.

EDUCATION

Bachelor of Arts in Professional Photography



June 2010

Brooks Institute of Photography, Santa Barbara, Ca

· Concentration in portraiture and digital imaging

SKILLS & ABILITIES

Photography
· Large, Medium, Small format film and digital camera systems: Nikon, Canon, Mamiya, Contax, Cambo

· Strobe Lighting: Profoto, Nikon, Canon, Norman, White Lighting, Speedotron

· Mole Richardson Hot Lighting

Technology

· Adobe Creative Suite: Photoshop, InDesign, Dreamweaver, Bridge, Lightroom

· Microsoft Office Suite: Word, Excel, PowerPoint

· Content Management Systems: aRefuge.com custom CMS, WordPress, 37signals

· Accounting Software: Intuos Quickbooks

· Operating Systems: Mac OS, Microsoft Windows

· Color Management

WORK EXPERIENCE

Editor in Chief – Photographer
– Founder




  2005 - 2012

Aesthetic Refuge Inc.—a “social-magazine” built around creative people with the purpose of inspiring and educating users. 

· Presided over a team composed of designers, programmers, and sales men. 

· Recruited contributing photographers and writers to produce new editorial content.

· Published content to website using a custom web CMS.

· Revised page layouts for article publishing to the website.

· Conceptualized photography themes for articles.

· Determined which photographs were best suited for an article and which one was the strongest lead image.

· Performed file optimization for web publication (color management, resizing, cropping, sharpening).

· Obtained a sponsorship booth at five concerts on the Taste of Chaos national tour, for free. The booth placed A.Refuge in direct contact with 7,000+ people at each concert. 

· Organized sweepstakes with The Lost Prophets and 311. Both are two high profile music groups that directed their fans to the site to increase traffic and signups.

· Beta tested features added to the website (both on the front-end and back-end).

· Acted as creative director, art director, and project manager for website creation.

Art Director – Business Relations Director




  2011 - 2012

Nerdy Shirts LLC. —an e-commerce site featuring a clothing line inspired by nerds and their take on both pop culture and indie culture. 

· Researched and selected artists to contribute designs. 

· Forged relationships with artists to engage in a revenue share model that splits profits evenly three ways between Nerdy Shirts, the artist, and  a charity of the artist’s choice.

· Implemented new values system within company to instill congruity between staff and products.

· Managed relationships between various vendors and service providers.

· Created a business strategy utilizing the contributing artist’s resources, the charity tie-in, and the urgency of purchasing limited edition products.
President – Photographer






  2000 - 2012

Gary Livingston Photography—my freelance photography company.

· Successfully produced an assortment of photographs for clients, which were then licensed for various usages.

· Freelance clients include: 

· 311 

· Alien Ant Farm 

· Bass Player Magazine

· The Fourth Period Magazine 

· Getty Images

· Warwick Basses 

· Envel Design Inc. 

Accountant 








            2010

Fox Sports Grill—a restaurant chain themed around sports and branded under the Fox name. 

· Recorded and paid invoices in a timely manner, while following up on discrepancies that could have resulted in double payments.

· Logged written and cleared checks to help project available cash amounts.

· Successfully mediated disputes with vendors and helped process new terms for payment.

· Kept the company aware of bank balances and made transfers when necessary to keep all seven bank accounts from going negative.

· Used Quickbooks to record and track all accounts receivable and accounts payable transactions.

· Reconciled the company’s seven bank accounts monthly and helped to correct any errors found between the bank statements and Quickbooks records.

· Consistently exported data from banking websites and from Quickbooks into MS Excel to compile and cross reference data.

· Worked with senior accountant to calculate and to pay the monthly sales tax for the various restaurant locations.
REFERENCES

Available upon request
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